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You can use this personal brand workbook and the compan- 

ion personal brand master plan in conjunction with the videos 

and materials on PwC’s personal brand experience website  

to clarify your personal brand so you can maximize your  

success. It’s likely you spend a lot of time focusing on your 

classes and probably spend less time being introspective and 

thinking about where you want to go in life. Going through 

this personal brand experience is your opportunity to learn 

more about yourself so you can make decisions and plans  

that can help you maximize your school experience and begin 

charting a course for your career.

As the name implies, this workbook was designed to be a 

working document you can use to gather your thoughts as 

you move through the activities we’ve designed for you. The 

companion master plan is the place where you can record 

what you learned from the activities in the workbook and 

translate it into actionable commitments that will help you 

build your brand. 

Aspire



There are a couple of different ways you can use the  

workbook and master plan:

1 You can save these documents to your computer  

and work with them online, entering your content  

LQWR�WKH�ğHOGV�RI�WKH�3')��or

2 You can print these documents and write your 

UHVSRQVHV�LQ�WKH�ğHOGV�SURYLGHG�

Whatever you choose, remember, these documents are all 

about you. They are your opportunity to record your 

thoughts about your brand so you can review them as you 

progress in your studies and begin to grow your own way.
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Step 1 Tell your story

What are your superpowers?

As William Arruda shared with you in the video, strong brands are clear about 

who they are. They know and maximize their strengths. Here we’ll give you  

WKH�RSSRUWXQLW\�WR�XQFRYHU�DQG�GHğQH�\RXU�VNLOOV�DQG�VWUHQJWKVŌ\RXU�VXSHU-
powers. You’ll be using a three-part process: Document, Distill and Validate.

Part 1: Document

ō� %UDLQVWRUP�D�OLVW�RI�\RXU�JUHDWHVW�SHUVRQDO�VXFFHVVHV��7KLV�FRXOG�LQFOXGH�FODVV�SURMHFWV��YROXQWHHU�
activities, internship experiences, sports, etc.

ō� )RFXV�RQ�WKH�WLPHV�ZKHQ�\RX�ZHUH�RXWVWDQGLQJ�DQG�WUXO\�HQMR\HG�ZKDW�\RX�ZHUH�GRLQJ��

ō� 6HOHFW�WZR�RU�WKUHH�RI�WKH�PRVW�SRZHUIXO�SURMHFWV�RU�DFWLYLWLHV�

ō� 8VLQJ�WKH�SURPSWV�EHORZ��FDSWXUH�WKH�HVVHQFH�RI�WKH�FKDOOHQJHV�DVVRFLDWHG�ZLWK�HDFK�SURMHFW�DV�ZHOO�
as the actions you took and the corresponding results.

ō� 7KHQ��UHĠHFW�XSRQ�WKH�PRWLYDWHG�VNLOOV�\RX�XVHG�LQ�HDFK�LQVWDQFH�WR�HQVXUH�SURMHFW�VXFFHVV�

To help guide you through this activity, take a look at the completed example 

below, then document your responses in the tables that follow.

Project 9ROXQWHHU�DFWLYLW\�DW�)HHGLQJ�WKH�+RPHOHVV

Challenge Create a giving campaign to get local farms to donate fruit 

and vegetables

Actions 'HYHORSHG�WKH�FDPSDLJQ�VORJDQ��LQWHUYLHZHG�IDUPHUV�WR�
XQGHUVWDQG�WKHLU�PRWLYDWLRQV�WR�JLYH��ZURWH�FRS\�IRU�WKH�
EURFKXUH��LGHQWLğHG�WKH�WRS�WHQ�SRWHQWLDO�IRRG�GRQRUV

Results Received nearly half a ton of fresh produce 

Motivated skills &UHDWLYH�ZULWLQJ��UHVHDUFK�VNLOOV��LQWHUYLHZLQJ�
FRPPXQLFDWLQJ�VNLOOV��LQWXLWLRQ��UHODWLRQVKLS�EXLOGLQJ
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Step 1 Tell your story

Unearthing your strengths

Project

Challenge

Actions

Results

Motivated skills
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Step 1 Tell your story

Part 2: Distill

/RRNLQJ�DW�WKH�VNLOOV�\RX�LGHQWLğHG��DVN�\RXUVHOI�WKHVH�TXHVWLRQV��:KHQ�UHDG\��
document your responses below:

ō� :KLFK�VNLOOV�FDPH�XS�RYHU�DQG�RYHU"

ō� :KLFK�DUH�P\�PRWLYDWLQJ�VNLOOVŌWKH�VNLOOV�WKDW�JHW�PH�H[FLWHG"

ō� :KLFK�DUH�JRLQJ�WR�EH�PRVW�KHOSIXO�LQ�DFKLHYLQJ�P\�FDUHHU�JRDOV"

ō� :KDW�VNLOOV�DUH�PLVVLQJ"�:KDW�VNLOOV�ZRXOG�,�OLNH�WR�EXLOG�EXW� 
KDYH�QRW�\HW�KDG�WKH�RSSRUWXQLW\�WR�SUDFWLFH"

Enter your responses:

Skills I use consistently

Skills that motivate me

Skills that will help me reach my goals

Skills I need to develop
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Step 1 Tell your story

Part 3: Validate

8S�XQWLO�QRZ��WKH�DFWLYLWLHV�KDYH�EHHQ�IRFXVHG�RQ�\RXU�RZQ�SHUFHSWLRQV��1RZ� 
it’s time to validate what you documented about yourself. Take a look at your 

UHVSRQVHV�DQG�LGHQWLI\�ZRUGV�RU�SKUDVHV�WR�GHVFULEH�\RXU�VXSHUSRZHUV��)RU�
example, you might use creative, relationship-builder or make the complex simple.

1RZ�JHW�LQSXW�IURP�WKRVH�DURXQG�\RX��'R�RWKHUV�H[SHULHQFH�\RXU�VXSHU� 
SRZHUV"�:RXOG�WKH\�DJUHH�ZLWK�\RXU�DVVHVVPHQW"

You have a couple of options for completing this part of the process: 

Option A

&RPSOHWH�WKLV�SKUDVH�DQG�SRVW�LW�WR�\RXU�)DFHERRN��/LQNHG,Q��RU�7ZLWWHU�IHHGV�
As part of PwC’s personal brand experience, I completed an exercise to help me unearth my strengths.  
I came up with “strength 1, strength 2 and strength 3.” What do you think are my greatest strengths?

Option B

Ask your friends, professors, and others in your brand community (unprompted) what they think sets 

you apart from others, then compare their responses to your self-assessment. You could do this in per-

son or via email, whichever you think may give you the most honest responses to help you complete 

\RXU�SURğOH�

2QFH�\RX�KDYH�GHFLGHG�RQ�\RXU�WRS�WKUHH�WR�ğYH�VWUHQJWKVŌEDVHG�RQ�\RXU�
UHVSRQVHV�DQG�WKH�IHHGEDFN�IURP�RWKHUVŌGRFXPHQW�WKHP�LQ�\RXU�master plan.



13

Step 2

Value your 

passions



14

Step 2 Value your passions

Part 1: What ignites you?

Unearthing your passions

When you integrate your passions into what you do, you are excited, engaged 

and unstoppable. In this activity, you’ll have the opportunity to step back and 

think about your passions, how you can integrate them into what you do and 

how you can connect them with your career goals.

%HJLQ�E\�HQWHULQJ�\RXU�UHVSRQVHV�WR�WKH�WKUHH�SDVVLRQV�TXHVWLRQV�EHORZ�

Question 1

Think back to a time when you were doing something and you were so involved in it that you lost track 

of time. Perhaps you started in the morning and looked up and it was dark or you missed a class or 

OXQFK�EHFDXVH�\RX�ZHUH�VR�LQYROYHG��:KDW�ZHUH�\RX�GRLQJ"

Your response: 

Question 2

Imagine yourself at a party. You’re talking with a group of people and you are having a good time. Then, 

you overhear that the group next to you is talking about something that really interests you. In fact, you 

ZRXOG�UDWKHU�EH�SDUW�RI�WKHLU�FRQYHUVDWLRQ��:KDW�DUH�WKH\�WDONLQJ�DERXW"

Your response:

Question 3

&RQJUDWXODWLRQV��<RX�MXVW�ZRQ�����PLOOLRQ�LQ�WKH�ORWWHU\��:KDW�ZLOO�\RX�GR"

Your response:
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Step 2 Value your passions

1RZ�WDNH�D�ORRN�DW�\RXU�UHVSRQVHV�DQG�DVN�\RXUVHOI�WKHVH�TXHVWLRQV�
ō� 'LG�,�VHH�D�FRQQHFWLRQ�EHWZHHQ�WZR�RU�DPRQJ�DOO�WKUHH�UHVSRQVHV"

ō� ,V�WKHUH�RQH�UHVSRQVH�WKDW�LV�PRUH�H[FLWLQJ�WR�PH�WKDQ�WKH�RWKHUV"

ō� $P�,�FRQQHFWLQJ�P\�SDVVLRQV�ZLWK�P\�VWXGLHV�DQG�FDUHHU�JRDOV"

'LVWLOO�ZKDW�\RX�OHDUQHG�DERXW�\RXU�SDVVLRQV�LQWR�D�IHZ�ZRUGV�RU�SKUDVHV�DQG�
document them in your master plan.
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Step 2 Value your passions

Values

Accessibility Compassion Faith Knowledge Security

Accomplishment Completion Fame Leadership Sensitivity

Accountability Contentment Family Learning 6LJQLğFDQFH

Accuracy Control Fidelity Love Sincerity

Adventure Courage Flexibility Loyalty Speed

Affection Creativity Fun Mindfulness Spirituality

$IĠXHQFH Curiosity Generosity Optimism Spontaneity

Altruism Dependability Grace Originality Stability

Ambition Determination Growth Passion Strength

Assertiveness Directness Health Peace Success

Balance Discipline Honesty Perfection Sympathy

Bravery Diversity Humor Power Teamwork

Calmness (IğFLHQF\ Imagination Prosperity Understanding

Celebrity Empathy Impact Punctuality Vision

Challenge Enthusiasm Independence Recognition Wealth

Charity Excellence Integrity Relaxation Winning

Clarity Experience Intelligence Reliability

Comfort Expertise Justice Resourcefulness

Commitment Fairness Kindness Respect

Part 2: Values

,Q�WKLV�WKUHH�VWHS�DFWLYLW\��\RXłOO�ZRUN�WRZDUGV�LGHQWLI\LQJ��GHğQLQJ�� 
and aligning your values.

6WHS����,GHQWLI\�\RXU�WRS�ğYH�YDOXHV
ō� *R�WKURXJK�WKH�OLVW�RI�YDOXHV�LQ�WKH�WDEOH�EHORZ�DQG�HOLPLQDWH�ZRUGV�WKDW�GRQłW�UHVRQDWH�ZLWK�\RX��

ō� *R�WKURXJK�WKH�OLVW�DJDLQ�DQG�SODFH�D�FKHFN�PDUN�QH[W�WR�WKH�YDOXHV�WKDW�DUH�LPSRUWDQW�WR�\RX�

ō� *R�WKURXJK�WKH�VKRUW�OLVW�RI�YDOXHV�\RX�FKHFNHG��DQG�IURP�WKDW�OLVW�SLFN�\RXU�WRS�ğYH��2QFH�\RXłYH�
LGHQWLğHG�\RXU�WRS�ğYH�YDOXHV��ZULWH�WKHP�RQ�SDJH����
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Step 2 Value your passions

/LVW�\RXU�WRS�ğYH�YDOXHV�KHUH�

Value #1

Value #2

Value #3

Value #4

Value #5

1RZ�UDQN�\RXU�YDOXHV�ZLWK�\RXU�PRVW�LPSRUWDQW�YDOXH�EHLQJ�QXPEHU����VHFRQG�
most number 2, and so on. Write the value next to the appropriate numbered line.

9DOXH� � 'HğQLWLRQ

#1

#2

#3

#4

#5

   Sentences (see following page)
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Step 2 Value your passions

6WHS����'HğQH�WKHVH�YDOXHV
7KH�ZRUGV�\RX�VHOHFWHG�DUH�LPSRUWDQW�EHFDXVH�WKH\�PHDQ�VRPHWKLQJ�VSHFLğF�WR�
you. It’s important to be clear about exactly what these words mean to you, as 

VRPHWLPHV�SHRSOH�KDYH�GLIIHUHQW�LQWHUSUHWDWLRQV�RI�WKH�VDPH�ZRUG��)RU�H[DPSOH��
WZR�SHRSOH�PD\�KDYH�VHOHFWHG�ŃĠH[LELOLW\�ń�7R�RQH��ŃĠH[LELOLW\ń�PHDQV�WKH� 
DELOLW\�WR�EH�QLPEOH�LQ�ZRUN�VW\OH�RQ�D�GD\�WR�GD\�EDVLV��7R�DQRWKHU��ŃĠH[LELOLW\ń�
means the interest in adding value to different types of organizations or work-

ing on different types of projects.

6LQFH�WKH�ZRUGV�\RX�FKRVH�UHVRQDWH�ZLWK�\RX��\RX�OLNHO\�KDYH�D�VWURQJ�DVVRFLD-

tion with a way of describing them that is both personal and powerful to you.

Go back to the previous page. Use the lines below the values you listed and write a 

sentence that describes what the value means to you.
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Step 2 Value your passions

Step 3: Align

1RZ�SHUIRUP�D�TXLFN�VHOI�DVVHVVPHQW�WR�PHDVXUH�\RXU�DOLJQPHQW�ZLWK�WKHVH�
YDOXHV��)RU�HDFK�YDOXH��JLYH�\RXUVHOI�D�VFRUH�RI���WR����ZKHUH���LQGLFDWHV��Ń,�DP�
UHDOO\�QRW�OLYLQJ�WKLV�YDOXH�ń�DQG���LQGLFDWHV��Ń,�OLYH�WKLV�YDOXH�FRQVLVWHQWO\�ń

1   �� �� �� �� �

2   �� �� �� �� �

3   �� �� �� �� �

4   �� �� �� �� �

5   �� �� �� �� �

In your master plan��GRFXPHQW�\RXU�WRS�ğYH�YDOXHV��)RU�HDFK�YDOXH�ZKHUH�\RX�
gave yourself an alignment score of three or less, list some things you will do to 

bring those values into alignment.
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Step 3 Share your skills

What’s your cause?

As we shared with you in the video, giving back is good for society, it’s good for 

you, and it’s part of successful branding. In this activity you’ll identify the phil-

DQWKURSLF�RSWLRQV�WKDW�ZLOO�EH�PRVW�YDOXDEOH�WR�\RX��)ROORZ�WKH�IRXU�SDUW�SURFHVV�
 

Part 1: Decide

I want to use this opportunity to:

D���6KRZFDVH�D�VWUHQJWK

E���'HYHORS�D�QHZ�VNLOO
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Step 3 Share your skills

Part 2: Synthesize

Questions Responses

Skills/Strengths

Which of the superpowers you 
LGHQWLğHG�LQ�6WHS���ZRXOG�\RX�OLNH�
to showcase or which skill was 
missing that you’d like to build?

Values

Look at your values. Which 
cause(s) might connect with  
those values?

Passions

Think about your passions. Think 
about what type of cause might 
connect with those passions? Can 
\RX�WKLQN�RI�VSHFLğF�RUJDQL]DWLRQV�
that align with those causes?

Goals

What is your goal for an 
internship or the job you would 
like to have when you graduate?
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Step 3 Share your skills

Part 3: Identify organizations

7DNH�D�ORRN�DW�\RXU�UHVSRQVHV�DQG�WKLQN�DERXW�VSHFLğF�FDXVHV�DQG� 
organizations that connect with who you are and what you would  

like to achieve. These could include:

ō� 2SSRUWXQLWLHV�DW�\RXU�VFKRRO�

ō� /RFDO�SKLODQWKURSLF�RU�SURIHVVLRQDO�RUJDQL]DWLRQV�

ō� 1DWLRQDO�SKLODQWKURSLF�RU�SURIHVVLRQDO�RUJDQL]DWLRQV��\RX�FRXOG�FRQWULEXWH�YLUWXDOO\�HYHQ�LI�WKHUH�LV�QR�
local opportunity).

ō� $Q�RUJDQL]DWLRQ�RU�HYHQW�WKDW�\RX�FRXOG�VWDUW�\RXUVHOI��ZKLFK�ZRXOG�VKRZ�RXWVWDQGLQJ�OHDGHUVKLS�VNLOOV��

Ask friends, colleagues, professors, or a mentor for their input as well. Talk to 

others about their volunteer activities and why they selected them to see if any 

of those reasons resonate with you personally.

Document your ideas below:
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Step 3 Share your skills

Part 4: Identify roles

1RZ��WKLQN�DERXW�WKH�UROHV�WKDW�PLJKW�H[LVW�LQ�WKH�RUJDQL]DWLRQV�\RX�LGHQWLğHG�
LQ�3DUW���WKDW�ZLOO�KHOS�\RX�DFKLHYH�\RXU�JRDO�WR�VKRZFDVH�RU�GHYHORS�WKH�VNLOOV�
\RX�LGHQWLğHG�

)RU�H[DPSOH��LI�\RX�VHOHFWHG�WKH�ORFDO�FKDSWHU�RI�WKH�$PHULFDQ�0DUNHWLQJ�$VVRFLDWLRQ��$0$��DQG�\RXłG�
like an opportunity to develop your project management skills, you might identify the role of event 

planner to give you an opportunity to manage all the activities related to planning and implementing 

programs and events.

2U��LI�\RX�VHOHFWHG�6WXGHQWV�$JDLQVW�'UXQN�'ULYLQJ��6$''��DQG�\RXłG�OLNH�WR�VKRZFDVH�\RXU�SXEOLF�
speaking skills, you might want to take on the role of traveling to local high schools and speak to  

students about the dangers of drunk driving.

Refer to the two examples below:

Example 1 Example 2

Skills/strengths:
Relationship-building, collaboration

Skills/strengths: 
0DQDJLQJ�SHRSOH��WHDFKLQJ��FRDFKLQJ

Values:
Respect, excellence, discipline,  

caring for others, generosity

Values:
Teamwork, winning, competition, optimism, growth

Passions:
Animals (pets)

Passions:
6SRUWV��HQWUHSUHQHXUVKLS�

Goals:
,GHDO�ğUVW�MRE�RXW�RI�VFKRRO�LQ�D�KHDOWK�FDUH�RUJDQL]DWLRQ��
working on therapies for helping people

Goals:
)LUVW�LQWHUQVKLS��ZRUNLQJ�IRU�D�FRQVXOWLQJ�ğUP� 
that has high tech start-ups as clients, or working  

for a start-up

3RWHQWLDO�RUJDQL]DWLRQV�
$63&$��ORFDO�QRQ�SURğW�YHWHULQDU\�FOLQLF��6HHLQJ�(\H�
'RJ�6RFLHW\��QRQ�SURğW�FOLQLF�IRU�WKH�KRPHOHVV

3RWHQWLDO�RUJDQL]DWLRQV�
6FKRRO�H[WUDFXUULFXODU�VSRUWV�SURJUDPV��-XQLRU�
$FKLHYHPHQW��<RXQJ�(QWUHSUHQHXUV�6RFLHW\��ORFDO�
small business associations, etc.

Potential roles: 
Welcome reception, greeting clients, working as part  

of a team to make animal issues visible, working  

across organizations getting them to collaborate

Potential roles: 
6WDUWLQJ�D�VSRUWV�RUJDQL]DWLRQ�DW�VFKRRO��WHDFKLQJ� 
DQG�FRDFKLQJ�VWXGHQWV�RQ�-XQLRU�$FKLHYHPHQW� 
projects, managing a small project for an entrepre-

neurial organization
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Step 3 Share your skills

1RZ��OLVW�WZR�RU�WKUHH�UROHV�\RX�WKLQN�ZLOO�EH�PRVW�KHOSIXO�WR�\RX�

Role #1

Role #2

Role #3

8VH�\RXU�master plan�WR�UHğQH�\RXU�WKRXJKWV�DQG�PDNH�D�SODQ�WR� 
contribute to a cause.
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Step 4 Stand out online

What does Google say about you?

8VH�WKH�Online ID Calculator to understand how your brand shows up on the web. 

$IWHU�JRRJOLQJ�\RXUVHOI�DQG�DQVZHULQJ�D�VHULHV�RI�TXHVWLRQV��\RXłOO�UHFHLYH�\RXU�
results along with advice for enhancing your virtual visibility.

After you have used the Online ID Calculator and watched the video tips on  

PwC’s personal brand experience website, document your plans for enhancing  

\RXU�YLUWXDO�EUDQG��)LQG�RXW�KRZ�RQ�WKH�QH[W�SDJH�
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Step 4 Stand out online

Measure  Priority Action

Volume

Relevance

Purity

Diversity

Validation

Then, in the Action section of the table, document your plans for enhancing 

your virtual brand.

1RZ��WUDQVIHU�\RXU�DFWLRQV�LQWR�\RXU�master plan, along with dates by which 

you’ll complete them.

)LUVW��DVVLJQ�D�SULRULW\�WR�WKH�ZRUN�\RX�ZDQW�WR�GR�WR�LPSURYH�LQ�HDFK�RI�WKH�
PHDVXUHV�RI�RQOLQH�,'��1 = very important; 2 = somewhat important; 3 = less 

important.�,Q�WKH�WDEOH�EHORZ��JLYH�HDFK�RI�WKH�ğYH�PHDVXUHV�D�SULRULW\�
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Step 5 Make your brand plan

Are you ready?

It’s time to take what you learned and put it all together in a branded bio that 

\RX�FDQ�XVH�WR�FRPPXQLFDWH�\RXU�XQLTXH�SURPLVH�RI�YDOXH�WR�SHRSOH�ZKR�DUH�
making decisions about you in both the real and virtual world. You’ve probably 

spent some time on your résumé, and that’s great. It’s an important career  

PDUNHWLQJ�WRRO�WKDW�ZLOO�KHOS�\RX�ODQG�DQ�LQWHUQVKLS�RU�\RXU�ğUVW�MRE�DIWHU�VFKRRO��
Your branded bio is just as important. 

8QOLNH�D�UÒVXPÒ��ZKLFK�LV�D�FKURQRORJLFDO�OLVW�RI�FUHGHQWLDOV�DQG�DFFRPSOLVK-

PHQWV��\RXU�EUDQGHG�ELR�LV�D�XQLTXH�GHSLFWLRQ�RI�ZKR�\RX�DUH��<RXłOO�XVH�LW�WR�
enhance your online brand and you can use it to complete your social media 

SURğOHV�RU�DFFRPSDQ\�DQ�DUWLFOH�\RX�PD\�ZULWH�

<RXU�JRDO�LQ�ZULWLQJ�\RXU�EUDQGHG�ELR�LV�WR�FRQYH\�\RXU�XQLTXH�SURPLVH�RI�YDOXH�
in a way that gets others to want to know you.
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Step 5 Make your brand plan

+HUHłV�DQ�H[DPSOH�RI�D�ğFWLRQDOL]HG�VWXGHQWłV�ELR��

Before: Bio

$�MXQLRU�LQ�WKH�%XVLQHVV�6FKRRO�DW�0HQWRQ�6WDWH�8QLYHUVLW\��6WXGHQW����KROGV�D�����*3$��6WXGHQW���� 
has also taken several electives in the arts and is interested in a career in marketing and advertising. 

6WXGHQW����FRPSOHWHG�DQ�LQWHUQVKLS�DW�4$/�,QWHUDFWLYH�ZKHUH�KH�RU�VKH�ZRUNHG�RQ�VRFLDO�PHGLD� 
FDPSDLJQV�IRU�KHDOWK�FDUH�FOLHQWV��,Q�KLJK�VFKRRO��6WXGHQW����ZDV�WKH�FODVV�SUHVLGHQW�LQ�WKHLU�MXQLRU� 
and senior years and was active in fundraising for the arts programs.

After: Personal brand bio

,Q�WKHLU�EUDQGHG�ELR��6WXGHQW����LQFRUSRUDWHG�ZKDW�KH�RU�VKH�OHDUQHG�DERXW�KLPVHOI�RU�KHUVHOI�IURP�WKH�
personal brand activities. Here were the responses:

Skills/Superpowers: Project management, creativity, relationships

Values: Collaboration, adventure, curiosity, teamwork, making a difference

Passions:�'UDZLQJ��FUHDWLYH�ZULWLQJ��VQRZERDUGLQJ

Social Cause/Role:�&UHDWLYH�VLGH�RI�PDUNHWLQJ��SURMHFW�OHDGHUVKLS��ZRUNLQJ�DW�WKH�ORFDO�$0$�FKDSWHU��
contributing to the campus advertising society

$�MXQLRU�ZLWK�D�����*3$�LQ�%XVLQHVV�$GPLQLVWUDWLRQ�DW�0HQWRQ�6WDWH�8QLYHUVLW\��6WXGHQW����LV�D�PDUNHWLQJ�
enthusiast and an accomplished artist and writer. In addition to taking every marketing course offered, 

6WXGHQW����FRPSOHWHG�VL[�HOHFWLYHV�LQ�WKH�DUWV�RYHU�WKH�SDVW�WKUHH�\HDUV��$IWHU�KLV�RU�KHU�VRSKRPRUH�\HDU�� 
6WXGHQW����LQWHUQHG�DW�4$/�,QWHUDFWLYH�ZKHUH�KH�RU�VKH�DSSOLHG�KLV�RU�KHU�FUHDWLYLW\�DQG�SURMHFW�PDQDJH-

PHQW�H[SHUWLVH�WR�EXLOG�VRFLDO�PHGLD�FDPSDLJQV�IRU�KHDOWK�FDUH�FOLHQWV��,Q�KLJK�VFKRRO��6WXGHQW����ZDV�
WKH�FODVV�SUHVLGHQW�LQ�KLV�RU�KHU�MXQLRU�DQG�VHQLRU�\HDUV��6WXGHQW����XVHG�WKHLU�FROODERUDWLRQ�DQG�UHODWLRQ-

ship-building skills and desire to make a difference to join forces with other local area high school stu-

GHQW�FRXQFLOV�WR�UDLVH�PRQH\�IRU�ORFDO�DUWV�SURJUDPV��$�WUXH�DGYHQWXUHU�DQG�DYLG�DWKOHWH��6WXGHQW����
VSHQGV�KLV�RU�KHU�ZLQWHU�EUHDNV�SHUIHFWLQJ�KLV�RU�KHU�VQRZERDUGLQJ�WHFKQLTXH�
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Step 5 Make your brand plan

Follow the three steps to turn your current bio into a branded bio.

Step 1: Find your most current bio

<RX�FDQ�XVH�\RXU�/LQNHG,Q�VXPPDU\�RU�RWKHU�VRFLDO�QHWZRUNLQJ�SURğOH�DV�WKH�
ŃEHIRUHń�YHUVLRQ�RI�\RXU�ELR��,I�\RX�GRQłW�KDYH�DQ\�RI�WKHVH��ZULWH�D�SDUDJUDSK�
about your accomplishments.

Step 2: Incorporate what you learned about your brand

Take a look at what you have learned about yourself and edit your bio to 

LQFOXGH�\RXU�PRWLYDWHG�VNLOOV��SDVVLRQV�DQG�YDOXHV��8VH�H[DPSOHV�WR�EDFN�XS�
what you say makes you exceptional.

Draft your bio in the space provided below:
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Step 5 Make your brand plan

Step 3: Validate 

Take a look at your bio and make sure that it is:

ō� 5HOHYDQW� ō� (DV\�WR�XQGHUVWDQG

ō� &RPSHOOLQJ� ō� 0HPRUDEOH

ō� 'LIIHUHQWLDWHG� ō� $XWKHQWLF

2QFH�\RX�KDYH�UHğQHG�\RXU�ELR��WHVW�LW�RXW�ZLWK�IULHQGV��SHHUV��SURIHVVRUV��DQG�D�
PHQWRU�WR�JHW�WKHLU�RSLQLRQV�DQG�PDNH�DQ\�IXUWKHU�HGLWV��1RZ��ZLWK�\RXU�ğQDO�
version, you can:

ō� 3RVW�LW�WR�VRFLDO�QHWZRUNLQJ�VLWHV�WR�LQFUHDVH�\RXU�RQOLQH�EUDQGŌWKLV�ZLOO�KHOS�ZLWK� 
volume and relevance.

ō� 8VH�LW�ZKHQ�DSSO\LQJ�IRU�LQWHUQVKLSV��YROXQWHHU�UROHV�DQG�MREV�

ō� 3RVW�LW�VRPHZKHUH�\RX�FDQ�UHDG�LW�UHJXODUO\�DV�D�UHPLQGHU�RI�ZKR�\RX�DUH�DQG�ZKDW� 
makes you exceptional.

5HPHPEHU�WR�XSGDWH�\RXU�ELR�HDFK�WLPH�\RX�FRPSOHWH�VRPHWKLQJ�QHZ��)RU�
H[DPSOH��\RX�FDQ�GLVFXVV�\RXU�FRQWULEXWLRQV�WR�WKH�VRFLDO�FDXVH�\RX�LGHQWLğHG� 
LQ�6WHS����

1RZ��GRFXPHQW�KRZ�\RX�ZLOO�XVH�\RXU�ELR�LQ�\RXU�master plan.



Aspire
3HUVRQDO�EUDQGLQJ�LV�QRW�D�RQH�WLPH�HYHQW�

Your personal brand is ever-evolving. As you gain experience 

and grow, your skills and interests will evolve and grow  

with you. In time, you may want to revisit this workbook  

and perform the activities again to identify your areas of 

strength and your areas for development, and to help drive 

your master plan. 



Thank you for participating in  

PwC’s personal brand experience.

We hope it has helped you to identify your strengths, your 

passions and what makes you stand out. This experience 

will give you clarity about where you would like to take 

your career.

Check back often as we plan to update our site with new 

content, videos, tools, and information that will be  

helpful to you as you progress at school and prepare to join 

the workforce.

We wish you all the best in your studies and your career.
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